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87,5% USES SOMETIMES, WHEN 
NECESSARY 

12,5% USES OFTEN IN MOST 
STORIES

HOW YOU USE MULTIMEDIA



INTRO FOR INSPIRATION
Hans Rosling's 200 Countries, 200 Years, 4 Minutes - The Joy of Stats - BBC

https://www.youtube.com/watch?v=jbkSRLYSojo


IT WAS MADE 11 YEARS 
AGO!!!
Then it might have been sci-fi, not today!!!



HOW IT STARTED?

Citizen journalism concept



STORIES ARE TOLD THROUGH 
MULTIMEDIA, ENGAGING ALL 
SENSES, WE CONSUME THEM 
EVERYWHERE, ON ALL 
PLATFORMS AND ALL DEVICES



WHAT DOES A STORY 
NEED
• Newsworthy content

• A combination of text, photos, videos, audios, graphics 
and interactive elements

• Good quality of multimedia



MULTIMEDIA 
FORMATS - VIDEO

TikTok Instagram Reels

Instagram Reels YouTube Shorts Carousel formats

scenario

Gen-Z style

Short-form videos: TikTok, Instagram 
Reels, YouTube Shorts , Carousel formats

What started as „news backstage” on social 
media, is a challenging production now 

Both news events and explanatory stories 
need visual spice!

Scenario, scenario, scenario!

Gen-Z style

https://www.tiktok.com/@guardian/video/7477946388689472790
https://www.instagram.com/reel/DGTaDHvKDE2/?hl=en
https://www.instagram.com/reel/DGTaDHvKDE2/?hl=en
https://www.youtube.com/shorts/_ZXTs46u8nA
https://www.tiktok.com/@guardian/photo/7481716588442357014?lang=en
https://www.tiktok.com/@washingtonpost/video/7460519538635967775?lang=en
https://www.tiktok.com/@washingtonpost/video/7445421989524737310?lang=en


MULTIMEDIA 
FORMATS - VIDEO

Documentaries

explainer videos

Immersive journalism 

virtual experiences

Long-form storytelling: 
Documentaries, in-depth 
reports, explainer videos

Live streaming: News 
updates, interviews, 
interactive Q&A sessions

360-degree videos & VR: 
Immersive journalism and 
virtual experiences

https://www.youtube.com/playlist?list=PL5A4nPQbUF8Djx2pIKIMpK2gaIkns4YXA
https://www.bbc.com/ideas/videos/whats-the-most-common-thing-we-all-dream-about/p06kzfyn?playlist=the-extraordinary-human-brain
https://www.sbs.com.au/theboat/
https://bear71vr.nfb.ca/


MULTIMEDIA 
FORMATS - AUDIO

Narrative storytelling

Narrative storytelling

Clubhouse

TTS

Podcasts: Narrative 
storytelling (16:00), news 
updates, expert interviews

Social Audio Spaces: 
Twitter Spaces, Clubhouse 
for real-time discussions

TTS: Voice synthesis for 
automated news reading

https://invisiblewomen.ca/embodiment/
https://invisiblewomen.ca/embodiment/
https://www.clubhouse.com/
https://www.nytimes.com/2025/03/17/opinion/trump-trans-denationalizing.html


MULTIMEDIA 
FORMATS -

INFOGRAPHICS

: Interactive maps

charts timelines

Infographics & data 
visualization: Interactive maps, 
charts, and timelines

They present key statistics, facts 
and figures

They help simplify complex 
information

They are easily shared across 
different platforms

https://storymap.knightlab.com/examples/aryas-journey/
https://www.nytimes.com/interactive/2023/upshot/extremely-detailed-nyc-neighborhood-map.html
https://www.tableau.com/data-insights/dashboard-showcase/one-week-japanese-earthquakes
https://edition.cnn.com/interactive/2016/04/world/haiti-timeline/haiti-timeline-snippet.html


OTHER 
MULTIMEDIA 
FORMATS

Blending video, text, and interactive elements

Blending video, text, and interactive elements

Gamification

Scrollytelling: Long reads 
with multimedia

Web documentaries:
Blending video, text, and 
interactive elements

Gamification & quizzes: 
Engaging audiences 
through participation

https://www.sbs.com.au/theboat/
https://www.sbs.com.au/theboat/
https://www.nytimes.com/interactive/2020/10/30/style/election-stress-relief.html


MULTIMEDIA 
FORMATS –

SCROLLYTELLING

Snowfall – NYT

Puerto Rico Power Outage - WP

Puerto Rico Power Outage - WP

The Internet but not as we know it – The Guardian

The Internet but not as we know it – The Guardian

The Internet but not as we know it – The Guardian

Snowfall – NYT (2012.)

Puerto Rico Power 
Outage - WP

The Internet but not as 
we know it – The 
Guardian

https://www.nytimes.com/projects/2012/snow-fall/index.html#/?part=tunnel-creek
https://www.washingtonpost.com/graphics/2017/national/puerto-rico-life-without-power/
https://www.washingtonpost.com/graphics/2017/national/puerto-rico-life-without-power/
https://www.theguardian.com/technology/ng-interactive/2019/jan/11/the-internet-but-not-as-we-know-it-life-online-in-china-russia-cuba-and-india
https://www.theguardian.com/technology/ng-interactive/2019/jan/11/the-internet-but-not-as-we-know-it-life-online-in-china-russia-cuba-and-india
https://www.theguardian.com/technology/ng-interactive/2019/jan/11/the-internet-but-not-as-we-know-it-life-online-in-china-russia-cuba-and-india


IT’S ALL ABOUT 
STORYTELLING
• Multimedia is here for better packaging, informing, illustrating 

and selling the story better!

• Know your audience and use data and content analytic tools!

• Decide where and when to publish

• Work on engaging your communities and interact with them!



WHAT YOU NEED

▪ Multiskilled journalists

▪ Work processes in newsroom

▪ Short-term and long-term planning

▪ Data analytics

▪ Tools, photo bases, archives

▪ Branding



IT’S NOT 
SCI-FI WITH AI

Flourish Tableau Knightlab Storymap

Knightlab Storymap Infogram Shorthand

Canva

Videofy

AI-generated audio 

Tools: Flourish, Tableau, Knightlab 
Storymap, Infogram, Shorthand, 
Canva

Automated news updates: AI-
written summaries for quick 
consumption, newsletters

AI-powered video and image 
generation: Tools like Midjourney, 
Synthesia, RunwayML, Videofy (3:21)

AI-generated audio 

https://flourish.studio/examples/
https://public.tableau.com/app/discover
https://knightlab.northwestern.edu/
https://knightlab.northwestern.edu/
https://infogram.com/
https://shorthand.com/
https://www.canva.com/
https://www.youtube.com/watch?v=lERXVIXJZR4
https://www.aljazeera.com/news/2023/4/10/ai-generated-news-presenter-appears-in-kuwait#:~:text=A%20Kuwaiti%20media%20outlet%20has,jacket%20and%20white%20T%2Dshirt.


KEEP IN MIND THE 
ETHICS
• Ethical guidelines for newsroom

• Disclose the use of AI and explain how it was used

• Trusting News and Online News Association research: 94% of 
people want the media to disclose use of AI (6000 survey 
responses)



AI DRIVEN TOOLS

Include licences fees

Check if the tool is 
localised (language-
wise)

GitHub a good source 
for OS



CONTENT COMES FIRST
• Solutions Journalism

• Explanatory Journalism

• Climate/Environmental Journalism



OVERVIEW MEDIA RESILIENCE AND THIS 
CALL FOR PROPOSALS
▪ Submission Deadline: April 7, 2025, by 17:00 EET

▪ Presentations on https://btcpromedia.wordpress.com/media-
resilience/media-resilience-funding-guidance/

Source of funding:

https://btcpromedia.wordpress.com/media-resilience/media-resilience-funding-guidance/
https://btcpromedia.wordpress.com/media-resilience/media-resilience-funding-guidance/


EVALUATION FORM AND LINK 

https://promediabg.wufoo.com/forms/k1nx51tl0dn8ecy/


THANK YOU AND GOOD LUCK!
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